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HIS  is  the  day  of  the  poster.  Although  little  more  than 
fifty  years  ago,  it  seems  a  far  cry  to  the  time  of  Fred 
Walker's  bill,  advertising  the  stage  production  of  "  The 
Woman  in  White,"  when  the  artist  proclaimed  the 
coming  of  a  new  area  and  a  new  profession.  Much  has 
happened  since  then,  and  pictorial  publicity  has  emerged 
:rom  the  experimental  stage  to  become  an  established  and  important 
factor  of  both  commerce  and  art.  Some  of  the  best  brains  in  the  business 
world  of  to-day  are  concentrated  on  the  possibilities  of  the  poster  as  a 
means  for  advancing  trade,  and  the  services  of  most  skilful  artists 
are  requisitioned  to  forward  the  desired  end.  Thus  a  new  school  of 
designers  has  arisen,  and  it  comprises  men  and  women  who,  qualified  by 
ability  and  vision,  devote  their  talents  to  the  definite  requirements  of  ad-  poster 
vertisers.  Quite  safely  it  may  be  said  that  they  are  producing  some  of  the  School 
outstanding  art  work  of  our  time.  It  is  full  of  originality,  freshness  and 
bold  conception,  qualities  which  have  always  characterised  the  achieve- 
ments of  earlier  periods  notable  for  applied  design.  Like  the  workers 
of  those  bygone  times,  the  poster  artists  of  to-day  are  applying  them- 
selves to  current  problems,  and  legitimately  solving  them  as  they  arise. 
So  they  are  carrying  forward  the  light  of  tradition,  and  although  their 
task  is  essentially  one  of  this  century,  in  meeting  it  they  show  the  same 
spirit  that  animated  their  forerunners  whose  labours  were  concerned 
with  the  common  need.  Posters,  by  reason  of  their  purpose  and  use, 
are  in  everyone's  path  and  should  attract  the  notice  of  all.  The  subject 
reviewed  in  this  volume,  therefore,  is  of  more  than  ordinary  signifi- 
cance, for  it  makes  a  valuable  contribution  to  that  group  of  really  useful 
arts  which  are  now  finding  their  proper  place  in  the  scheme  of  things. 

To  give  a  close  historical  survey  of  the  artistic  development  of  the 
poster,  even  were  it  desirable  to  do  so,  is  not  possible  within  the  limits 
of  this  article.    The  movement,  so  far  as  the  United  Kingdom  is  con- 
cerned, sprang  from  small  beginnings  and  passed  through  a  period  of 
tentative  effort.     Artists  of  established  repute  such  as  Herkomer, 
Walter  Crane,  Poynter,  and  Stacey  Marks,  made  notable  contributions,  £arjy  British 
while  the  stir  caused  when  Messrs.  Pears  acquired  Millais's  picture  Designers 
"  Bubbles  "  for  advertising  purposes  is  still  remembered  by  those  who 
are  old  enough  to  cast  their  minds  back  to  the  Royal  Academy  exhibi- 
tions of  the  latter  part  of  the  last  century.    But  men  such  as  the  above- 
mentioned,  though  they  helped  forward  the  movement,  were  not 
exactly  of  it ;  more  properly  they  were  workers  in  other  fields  whose 
abilities  were  used  to  serve  the  aims  of  advertisers.     So  far,  the 
independent  poster  designer,  as  the  term  is  now  understood,  has  not  Beggarstaff 
appeared,  and  even  the  later  and  brilliant  efforts  that  came  from  the  Brothers  and 
Beggarstaff  Brothers,  Aubrey  Beardsley  and  other  designers,  can  only  Beardsley 
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be  regarded  as  milestones  on  the  road  of  progress.  Side  by  side  with 
these  developments,  the  staffs  retained  in  the  studios  of  large  printing 
houses  conceived  and  reproduced  very  many  posters.  As  time  went  on 
the  quantity  increased,  and  sometimes,  though  not  always,  the  quality 
improved.  These  commercial  studios,  however,  were  the  nurseries  of 
much  talent  which,  in  due  course,  reached  full  maturity.  By  their 
encouragement  certain  printing  firms,  as  well  as  advertisers,  did  much 
to  raise  the  standard  of  accomplishment,  and  helped  to  make  possible 
the  meritorious  work  which  now  appears  on  the  hoardings. 

The  increased  interest  in  advertising,  and  the  better  appreciation 
of  its  enormous  possibilities  that  may  be  traced  to  the  'nineties  of  last 
century,  gave  great  impetus  to  the  poster  movement,  and  the  founda- 
tions were  then  laid  for  fuller  and  more  systematic  development.  On 
the  Continent  the  poster  already  held  an  established  position,  with  the 
Great  artists  of  Paris  leading  the  way.    That  notable  group  headed  by  Cheret, 

Frenchmen  an<^  including  Steinlen,  Grasset,  Bonnard,  Metivet,  Willette,  Forain, 
and  Toulouse-Lautrec,  were  decorating  the  walls  of  their  city  with 
lithographic  masterpieces,  and  bringing  light  and  gaiety  to  a  workaday 
world.  The  influence  of  these  artists  spread  far  and  wide,  and  many 
of  their  designs  have  never  been  excelled.  The  Americans  also,  keen 
and  enterprising,  saw  betimes  that  the  poster  meant  business  and 
realised,  too,  that  it  must  be  good.  Among  their  earlier  designers  the 
names  Louis  Rhead,  Will  Bradley,  Maxfield  Parrish,  Penfield,  and  J.  C. 
Leyendecker  stand  out.  In  this  country,  as  stated  above,  the  seeds 
which  had  been  sown  were  beginning  to  bear  fruit,  and  signs  were  not 
wanting  of  the  harvest  to  come.  The  posters  which  now  appeared  on 
the  hoardings  of  England  showed  an  increasing  percentage  of  good 
Rise  of  the  work.  Brangwyn,  Bernard  Partridge,  Hassall,  Tom  Browne,  Albert 
British  School  Morrow,  and  Cecil  Aldin  had  begun  their  contributions  to  the  field, 
while  Dudley  Hardy  appealed  alike  to  the  critic  and  the  man  in  the 
street  by  his  bold  groupings  and  colour  arrangements.  Influences  on 
all  sides  were  tending  upward.  The  growing  appreciation  of  the  poster, 
a  fact  quickly  noted  by  far-seeing  advertisers,  was  partly  responsible 
for  more  specialisation  in  methods  of  publicity.  Advertising  was 
Influence  of  handled  more  seriously  than  formerly,  its  organisation  was  improved, 
the  Advertis-  and  more  scientific  systems  were  used.  Directors  of  advertising, 
ing  Agent  hitherto  valued  by  only  few  business  houses,  came  to  be  generally 
employed,  and  the  day  of  the  agencies  and  experts  had  dawned.  These 
individuals  and  groups  of  men  did  not  merely  evolve  general  schemes 
of  publicity.  They  selected  suitable  artists  and  writers  to  carry  them 
out,  kept  in  touch  with  every  detail,  and  directed  reproductive  as  well 
as  creative  work.  It  must  not  be  forgotten  that  to  them  was  due  much 
of  the  success  of  the  poster  movement.    With  the  growth  of  advertising, 
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a  real  school  of  poster  designers  became  an  established  fact,  and  it  has 
steadily  developed  to  the  present  time. 

As  before  stated,  this  book  is  not  especially  concerned  with  the 
historical  development  of  the  poster ;  rather  it  aims  at  giving,  by  illus- 
tration, the  tendencies  of  the  poster  of  to-day  and  of  the  immediate 
past.  The  reproductions  which  appear  on  these  pages  prove  beyond 
doubt  that  the  general  standard  of  design  has  reached  a  very  high  level, 
and  certain  subjects  exemplify  that  some  of  the  most  notable  efforts 
in  modern  art  have  come  from  the  poster  designers.  In  order  to  esti- 
mate the  value  of  the  work  under  review  it  is  necessary  to  appreciate 
its  aims  and  limitations,  for  no  kind  of  art  can  be  deemed  successful 
unless  it  attains  its  end,  and  attains  it  by  means  which  may  be  considered 
legitimate,  reasonable,  and  as  economical  in  labour  as  the  restrictions 
of  the  set  problems  permit.  This,  of  course,  is  the  restatement  of  a 
very  old  truth  which  has  been  observed  throughout  the  ages  by  all  great 
craftsmen.  A  good  pictorial  poster,  viewed  from  the  broad  standpoint, 
has  many  aspects,  and  many  factors  contribute  to  its  making.  Its 
raison  d'etre  obviously  is  publicity,  to  attract  attention  and  deliver  a 
message,  and  by  idea  and  design  it  should  make  an  instantaneous  appeal 
to  passers-by,  with  the  story  truthfully  stated  in  language  so  simple  that  The  Aim  of 
the  real  meaning  cannot  be  misconstrued.  Furthermore,  a  poster  ought  the  Poster 
to  convey  the  "  atmosphere  "  of  the  subject  it  proclaims,  and  the  eye 
should  be  so  attracted  by  beauty,  humour,  colour,  grace  of  line,  or 
other  qualities,  that  the  attention  of  the  onlooker  is  not  only  arrested, 
but  is  retained  long  enough  to  grasp  fully  the  intention  of  the  advertiser. 
These  ends  are  only  accomplished  when  all  the  constituent  parts  that 
go  to  make  a  poster  are  adjusted  in  proper  relation  one  to  another,  and 
when  the  schemer,  designer,  printer,  and  bill-poster,  too,  are  acting 
in  co-operation. 

Poster  designers  need  to  be  specially  equipped.    Theirs  is  an 
exacting  profession,  and  the  part  they  play  in  the  world  of  advertising 
is  an  important  one.    Unlike  painters  of  easel  pictures,  whose  range 
of  fancy  and  freedom  of  action  is  usually  untrammelled,  they  con-  Limitations 
tinually  have  to  work  within  the  prescribed  limits  of  subject,  appeal,  and  Imposed  on 
reproductive  process.    They  are  called  upon  to  maintain  high  esthetic  the  Artist 
standards  and  to  give,  also,  bold  original  effects,  suitable  for  reproduc- 
tion by  lithography,  which  shall  awaken  responding  notes  in  the  minds  of 
their  public  in  the  streets.  In  this  field,  where  failure  is  so  easily  possible, 
success  only  comes  to  those  who  possess  the  definite  gifts  for  grasping  and 
solving  the  problems  with  sympathy  and  understanding.      The  work 
produced  is  proof  of  the  genius  of  its  originators.    For  example,  it  is 
difficult  to  imagine  anything  finer  than  the  series  of  posters  that  have  Sense  of  Styl 
come  from  Frank  Brangwyn.    In  them  he  proclaims  to  the  world  with 
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unerring  certainty  the  greatness  of  modern  enterprise,  the  tragedy  of 
war,  the  power  of  machinery,  or  the  rising  hope  of  a  shattered  country, 
and  by  his  habit  of  thought  and  true  sense  of  style  he  imparts  fine 
dignity  to  every  subject.  Besides  being  conceived  in  the  big  manner, 
his  posters  also  have  that  largeness  of  scale  which  is  powerful  to  com- 
mand attention  and  give  out  the  message  from  the  hoarding.  The 
good  qualities  of  Brangwyn's  work  are  enhanced  by  his  practice  of 
drawing  out  his  own  designs  with  the  lithographic  chalk.  From  every 
point  of  view  his  posters  are  the  very  pattern  of  what  such  work  should 
be.  Spencer  Pryse  is  another  designer  of  great  power,  and  always 
through  his  work  there  is  an  intense  feeling  for  subject.  Although  his 
output  is  large,  the  same  high  standard  is  invariably  maintained.  His 
posters  dealing  with  the  Labour  Movement,  some  of  which  are 
illustrated  on  the  following  pages,  will  long  be  remembered  for  their 
noble  and  impressive  treatment,  and  for  their  strong  draughtsmanship. 
Equally  worthy,  both  of  the  artist  and  of  the  great  subject  he  has  inter- 
preted, are  his  recent  advertisements  for  the  British  Empire  Exhibition. 
Other  designers,  at  home  as  well  as  abroad,  have  shown  similar  ability 
to  realise  the  full  possibilities  of  the  poster  without  departing  from  true 
artistic  ideals.  Years  ago  the  brilliant  Parisian  School  and  the  able 
Americans  helped  to  point  the  way  and,  although  matter  and  manner 
have  since  varied,  a  group  of  designers  able  and  willing  to  bring 
real  distinction  to  the  poster  has  never  been  wanting.  In  recent  times 
the  ranks  of  this  group  have  been  reinforced,  and  effects  showing 
imaginative  power  have  been  achieved  by  British  artists  of  the  stamp 
of  Claude  Shepperson,  E.  J.  Sullivan,  C.  Lovat  Fraser,  Laura  Knight, 
C.  R.  W.  Nevinson  and  Edmund  Dulac. 

Talent  in  America,  also,  has  yielded  its  full  quota  of  splendid  modern  posters. 

America  The  gifted  Edward  Penfield,  really  the  pioneer  poster  man  of  that 
country,  has  been  doing  good  and  consistent  work  for  over  thirty  years. 
He  achieved  early  success  with  the  famous  bills  for  Harper's  Magazine. 
A  selection  of  them  are  reproduced  in  this  volume,  and  they  show 
unmistakably  that  they  are  from  the  hand  of  a  designer  of  exceptional 
ability,  gifted  with  the  true  poster  sense,  and  endowed  with  great  powers 
of  design.  For  many  years  Penfield  has  played  a  great  part,  and  he  has 
exerted  very  considerable  influence  over  his  contemporaries.  To  him 
belongs  much  of  the  credit  for  establishing  the  popularity  and  standard 
of  the  poster  in  America,  and  his  lead  has  helped  to  bring  into  being 
that  group  of  capable  designers  now  to  be  found  there.  Among  them 
one  of  the  greatest  is  Charles  B.  Falls,  always  to  be  remembered  for  his 
"  Abraham  Lincoln,"  while  the  full  list  of  names  brings  to  mind  the 
delicate  renderings  of  Jules  Guerin,  and  the  works  of  James  Preston, 
Louis  Fancher,  S.  N.  Abbott,  J.  E.  Sheridan,  W.  H.  Taylor,  and  James 
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Daugherty.  America  is  fortunate,  too,  in  claiming  as  its  own  that 
talented  draughtsman  and  colourist,  J.  C.  Leyendecker.  Women 
artists  in  this  country  of  good  posters  have  not  been  found  wanting. 
They  have  made  excellent,  though  rather  fitful  contributions,  which 
show  the  feminine  vision  combined  with  strength  and  vigour  in  execu- 
tion. Blanche  Ostertag  gave  particularly  dainty  designs,  and  among 
others  equally  good  are  those  of  Ethel  Reed  and  Florence  Lundborg. 

In  their  own  field,  and  in  lighter  vein,  designers  of  humorous  posters  In  Lighter 
have  gained  much  popularity.  To  a  percentage  of  the  public  they  are  Vein 
the  jesters  of  the  day,  the  funny  men  who  enliven  the  dull  streets  and 
cheer  the  passing  hours.  Beyond  doubt,  the  humorous  poster  makes 
a  very  wide  and  direct  appeal.  The  pictorial  representation  of  weighty 
subjects,  whether  the  rendering  be  artistic  or  otherwise,  is  not  for  every- 
one at  any  time,  but  the  joke  or  quaint  fancy,  conveyed  through  the 
medium  of  the  hoardings,  touches  the  sensibilities  of  all  who  see  it. 
Some  of  the  most  successful  posters  are  of  this  kind.  Two  modern  and 
very  popular  examples  bear  the  lettering,  "  Skegness  is  SO  bracing  " 
and  "  Bovril  prevents  that  sinking  feeling."  Both  subjects  are  radiant 
with  a  jolly  kind  of  mirth  that  is  infectious.  Though  belonging  to  the 
past,  Messrs.  Pears's  humorous  poster  by  Harry  Furniss — depicting 
"  Dirty  Dick  "  and  inscribed  with  the  witticism  "  I  used  your  soap  two 
years  ago,  since  when  I  have  used  no  other  " — still  holds  its  place. 
Designs  of  this  nature,  able  to  attract  a  wide  public,  always  have  been 
and  always  will  be  demanded  by  advertisers,  for  they  ensure  great 
publicity  for  the  subjects  and  articles  they  typify.  Furthermore,  certain 
advertisers  take  their  responsibilities  seriously,  and  consider  it  their 
duty  to  brighten  the  dark  places  in  the  streets.  In  this  particular  they 
have  often  succeeded,  but  the  manner  has  not  always  been  as  good  as 
the  matter.  Many  funny  posters,  unfortunately,  will  not  stand  the  light 
of  artistic  criticism,  nor  the  ordinary  tests  of  design  and  craftsmanship. 
By  good  chance,  however,  a  large  number  of  humorous  posters  have 
also  impressed  by  their  intrinsic  worth.  Artists  of  first-rate  ability  have 
devoted  themselves  to  such  work  since  the  time  of  Cheret,  notably  John 
Hassall,  H.  M.  Bateman,  F.  G.  Cooper,  J.  Montgomery  Flagg,  Julius 
Klinger,  and  Bogelund.  No  worker  in  England  has  done  more  to 
develop  the  humorous  poster  than  John  Hassall.  For  many  years  he 
has  regularly  contributed  designs  that  rarely  fail  to  appeal,  either  by 
their  humour  or  by  their  taste  and  skill.  His  breadth  of  style,  and 
colour  harmonies  and  arrangements,  together  with  the  precise  and  sure 
manner  of  drawing,  make  his  posters  especially  attractive  and  suitable 
for  the  streets.  In  recent  times  H.  M.  Bateman  has  appeared.  This 
artist  is  gifted  with  a  vision  that  is  quite  beyond  written  analysis.  The 
subtlety  and  economy  of  line  revealed  by  his  drawings  is  prodigious,  and 
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he  has  imparted  a  liveliness  to  advertisers'  announcements  by  the  intro- 
duction of  his  own  original  and  inimitable  types.  A  delightful  sense  of 
humour  also  characterises  Alfred  Leete's  naive  renderings  of  mundane 
things  and  Heath  Robinson's  extravagant  fantasies.  Bogelund,  work- 
ing in  Denmark,  and  Julius  Klinger,  the  German,  are  two  noteworthy 
designers  who  look  to  the  lighter  side  of  things  for  subject  matter.  The 
kind  of  humour  they  treat  of  is  peculiar  to  northern  Europe,  and  Klinger 
often  shows  a  liking  for  the  grotesque.  In  style  and  treatment  the 
posters  of  these  two  artists  are  not  dissimilar,  for  they  deal  in  large 
effects  and  bold  masses  of  strong  colour,  very  cleverly  arranged  for 
lithographic  printing  and  for  effective  publicity.  In  a  way  differing 
widely  from  that  of  their  northern  neighbours,  the  artists  of  France  have 
brought  distinction  to  the  humorous  poster  by  their  inherent  sense  of 
lightness  and  delicacy.  Along  their  own  lines  they  have  advanced  very 
far,  and  in  sympathy  with  the  great  Parisian  traditions  of  the  past. 
The  Convert-  Posters  of  the  kind  known  as  conventional  may  be  classed  into  a 

tional  Manner  distinct  group.  Actually,  all  good  posters  are  conventional  decora- 
tions, but  those  exhibiting  the  peculiar  qualities  that  are  commonly 
implied  by  the  word  "  conventional  "  call  for  special  mention.  Many 
years  ago  Aubrey  Beardsley  proved  that  splendour  might  come  to  the 
hoardings  through  this  type  of  design,  of  which  he  himself  was  a  master. 
It  is  unnecessary  to  reiterate  the  excellencies  of  his  work,  its  harmonious 
flow  of  line,  its  delicate  patterning,  its  formality,  and  the  careful  balance 
of  space  to  mass.  Moreover,  although  opinions  may  differ  on  other 
aspects  of  his  attainments,  it  is  beyond  question  that  Beardsley's  fine 
feeling  for  applied  decoration  opened  up  new  possibilities  for  the  poster. 
During  and  since  his  lifetime  this  artist's  system,  even  more  than  his 
manner  of  treatment,  has  inspired  designers  in  many  countries.  Two 
early  workers  in  America,  Will  Bradley  and  Maxfield  Parrish,  quickly 
appreciated  the  decorative  method  that  depended  on  the  conventional 
treatment  of  natural  forms.  Bradley  acquired  fame  through  his 
celebrated  designs  for  The  Chap  Book,  each  one  being  personal  and 
characteristic  of  the  originator,  while  showing  something  of  the  influence 
of  Beardsley.  His  output  at  this  period  also  included  the  announce- 
ment for  "  The  Modern  Poster,"  a  clever  arrangement  worthy  of 
special  study.  Meanwhile,  Maxfield  Parrish  pursued  his  own  original 
way,  first  springing  into  popularity  with  a  poster  for  The  Century 
Magazine.  Other  designs  followed,  and  in  all  of  them  great  decorative 
possibilities  were  realised.  Working  in  Belgium,  and  prompted  by 
similar  fundamental  ideas,  Mucha  and  Privat-Livemont  did  much  to 
advance  the  frankly  conventional  poster.  Over  the  borders  of 
German  Germany  the  advertising  movement  was  rather  late  in  developing,  but 
Originality     once  under  way,  it  progressed  rapidly.      German  artists  entered  the 
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field  with  zeal  and  energy.  To  them  the  decorative  and  conventional 
poster  made  a  special  appeal,  and  by  ability,  powers  of  design  and  real 
appreciation  of  craftsmanship,  the  Germans  have  built  up  one  of  the 
strongest  schools  of  poster  designers.  Their  work  is  cast  in  a  thoroughly 
modern  manner,  is  often  conventional  to  a  degree,  and  rich  in  masses 
of  opposed  colours.  By  way  of  illustration  it  is  only  necessary  to  refer 
to  a  man  of  the  quality  of  Ludwig  Hohlwein,  whose  finely  developed 
decorative  sense  is  evident  in  all  that  he  puts  his  hand  to.  Bernhard 
and  Gipkens,  too,  are  able  to  transform  almost  any  subject  into  brilliant 
patterns  and  harmonies,  while  other  members  of  the  group  are  hardly 
less  notable.  Betraying  great  originality  of  mental  vision  and  method, 
the  posters  of  Germany  have  helped  forward  the  progress  of  construc- 
tive design,  not  only  in  Central  Europe,  but  in  Great  Britain  also. 
Artists  at  home  have  not  failed  to  keep  abreast  of  the  times  ;  posters 
conceived  in  the  modern  decorative  manner  have  appeared  in  plenty, 
and  excellent  designs  of  the  kind  have  been  contributed  by  Gladys  Peto, 
Herrick,  E.  McKnight  Kauffer,  Aubrey  Hammond,  Gregory  Brown, 
and  C.  Paine.  The  rhythmic  qualities  and  flowing  lines,  combined  with 
austerity  in  style,  help  to  make  Herrick's  work  unusual  as  well  as 
distinguished.  George  Sheringham,  another  designer  whose  feeling  for 
delicacy  and  decorative  treatment  never  fails,  has  handled  the  poster 
in  a  way  quite  peculiar  to  himself.  Mention  of  the  above  artists,  and 
the  recollection  of  many  another  who  has  been  commissioned  by 
London's  Underground  Railways,  inevitably  brings  to  mind  this  Com- 
pany's unique  services  in  the  cause  of  the  poster.  Their  encouragement 
has  provided  the  mainspring  for  the  modern  British  School  which, 
but  for  London's  Underground,  might  never  have  existed  in  its  present 
form.  Away  in  Russia  the  decorative  poster,  in  the  hands  of  Leon 
Bakst  and  his  followers,  promised  much  until  the  fall  of  the  Czar. 
Further  east,  in  Japan,  the  poster  is  a  very  old  institution,  and  the  native  Japan 
designers,  backed  by  centuries  of  tradition,  have  preserved  the  local 
point  of  view  in  the  announcements  for  the  theatre.  Several  interesting 
examples,  thoroughly  Japanese  in  character,  will  be  seen  among  the 
illustrations.  The  actual  posters  are  drawn  by  hand,  and  they  depict 
the  scenes  and  incidents  of  the  plays. 

Posters  that  advertise  things  seen  by  the  rendering  of  actual  objects, 
articles,  commodities,  buildings  and  places,  constitute  a  very  large 
group.  They  have  been  many  in  number  and  diverse  in  quality.  The 
pioneers  of  advertising  were  often  satisfied  with  the  crudest  representa- 
tions of  the  wares  they  wished  to  announce,  and  sought  to  impress  the  Articles  and 
public  mind  with  printed  bills  taken  from  weak  drawings  of  beer  bottles,  Places 
boxes  of  pills,  buildings  suspended  in  mid-air,  the  sunset  glory  and 
kindred  subjects.     Viewed  from  the  artistic  standards  of  to-day,  the 
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results  were  generally  unfortunate.  But  now  times  have  changed.  The 
immense  progress  that  has  latterly  been  made  with  this  kind  of  poster 
reflects  the  greatest  credit  on  advertisers,  designers,  and  printers.  To 
the  artist,  this  branch  of  work  is  often  encompassed  with  difficulty.  The 
medium  has  to  be  struck  between  literal  statement  and  imaginative  treat- 
ment, and  this  is  not  always  easy  to  do.  In  this  direction  American 
designers  have  been  very  successful,  for  they  have  not  lost  their 
individuality  nor  forgotten  their  good  drawing.  The  women,  especially, 
have  shown  themselves  to  be  particularly  capable,  while  J.  C.  Leyen- 
decker,  S.  N.  Abbott,  George  Illian,  Adolph  Treidler,  Leon  Gordon, 
and  a  host  of  other  men  have  brought  the  artistic  touch  to  countless 
advertisements  of  everyday  objects  and  things.  Switzerland  is  another 
country  where  posters  of  actual  things  flourish,  but  there  the  subject 
matter  chiefly  centres  round  the  resorts  and  places  for  which  the  land  is 
famous.  Many  Swiss  announcements,  apart  from  those  issued  by  manu- 
facturers, have  been  circulated  to  attract  visitors,  and  for  the  purpose 
John  Graz  and  E.  Cardinaux  have  executed  fine  drawings  of  mountain 
scenery.  Good  travel  posters  also  emanate  from  Sweden,  Norway,  and 
Travel  Great  Britain,  with  the  last-named  country  leading  the  way.    In  recent 

years  the  big  English  Shipping  Lines  and  Railway  Companies  have 
provided  artists  with  great  opportunities.  Many  exceptional  posters 
have  resulted  from  designs  by  Dudley  Hardy,  John  Hassall,  Fred 
Taylor,  Graham  Petrie,  and  Norman  Wilkinson,  while  the  earliest  and 
latest  masterpieces  (for  The  Orient  Line  and  the  London  and  Great 
Eastern  Railway)  have  come  from  Frank  Brangwyn.  Apart  from  the 
enterprise  shown  by  London's  Underground  and  other  railways,  the 
London,  Midland  and  Scottish  Company  have  lately  experimented  with 
pictorial  posters  by  eminent  members  of  the  Royal  Academy.  They 
are  now  being  issued,  and  offer  matter  for  thought  and  study.  The 
London  County  Council  Tramways,  also,  have  given  encouragement  to 
students  of  the  Central  School  of  Arts  and  Crafts,  who  have  produced 
an  interesting  series  of  bills. 

Passing  from  the  general  to  the  particular,  posters  fall  naturally 
Many  into  classes  and  groups  which  are  determined  by  the  matter  of  the 

Subjects  advertisements.  Food  and  clothing,  proprietary  articles,  war,  politics, 
railways  and  travel,  places  to  live  in,  exhibitions,  concerts,  theatrical 
plays  and  the  cinema,  are  but  a  few  of  the  subjects  that  have  gained 
prominence  through  printed  announcements.  To  some  of  them  adver- 
tisers and  designers  have  brought  an  added  lustre  by  means  of  the 
poster,  while  others  have  fared  badly  through  ill-planned  policy  and 
poor  designs.  Good  advertising  is  a  thoroughly  sound  business  proposi- 
tion, but  bad  advertising  is  ineffective  and  worse  than  none  at  all.  To 
raise  its  standard,  and  to  bring  ethical  as  well  as  practical  values  to  all 
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forms  of  advertising  matter,  is  a  work  in  which  the  services  of  artists  are 
invaluable.  It  frequently  happens  that  capable  designers  have  full 
knowledge  of  the  elements  of  successful  publicity,  and  clearly  under- 
stand how  to  reach  the  public  by  means  of  artistic  suggestion.  How 
much  has  been  due  to  them  is  obvious  in  a  survey  of  the  whole  realm  of 
the  poster,  with  its  wealth  of  effort  and  fine  accomplishment.  It  is  a 
curious  fact  that  the  qualities  of  posters  of  certain  subjects  stand  out 
unmistakably,  being  generally  good  in  some  groups,  and  in  others  almost 
invariably  poor.  Enterprises  of  a  kindred  nature  subconsciously 
influence  the  policy  of  each  other.  One  leads,  others  follow,  and  finally 
all  directly  compete.  The  value  of  healthy  competition  is  clearly 
evident  in  modern  posters  ;  they  have  been  immensely  improved  by 
interchange  of  idea,  and  designers  have  developed  and  risen  to  promi- 
nence through  this  activity.  English  Railway  Companies,  for  example, 
have  adopted  an  upward  trend  in  their  announcements  largely  through 
the  lead  taken  by  London's  Underground.  The  desire  for  good  Railways 
posters,  and  the  realisation  of  the  practical  value  of  joining  art  to  busi- 
ness, are  ideas  that  have  gradually  spread  to  other  railway  systems,  with 
the  result  that  the  public  now  regularly  have  the  advantage  of  seeing 
excellent  designs  by  E.  A.  Cox,  Graham  Simmons,  Frank  Newbould, 
H.  G.  Gawthorn,  and  Stephen  Spurrier,  in  addition  to  those  by  other 
artists  already  mentioned  in  this  connection. 

The  publishing  world  has  always  been  to  the  fore  with  announce- 
ments of  magazines,  journals,  and  books.  The  great  American  period, 
in  which  The  Chap  Book,  Harper's,  The  Century,  Scribner's,  and  many  Publishers' 
another  magazine  and  publisher  played  a  part,  was  one  of  the  golden  Announce- 
times  in  the  history  of  poster  design.  Some  of  the  artists  who  made  it  ments 
what  it  was  are  now  at  the  height  of  their  fame.  Publishers  in  Europe 
and  America  continue  their  useful  work,  though  not  on  so  large  a  scale 
as  formerly,  and  the  good  old  days  are  recalled  by  memories  of 
Le  Courrier  Francais,  with  Cheret  and  Willette  as  master  proclaimers. 
However,  a  full  share  of  credit  is  due  to  publishing  houses  for  still  main- 
taining poster  traditions,  while  such  journals  as  The  Times,  The  Daily 
Herald,  The  New  York  Sun,  and  Lustige  Blatter  have  been  particularly 
active  in  this  direction.  As  might  be  expected,  the  theatre  has  been 
one  of  the  great  causes  for  poster  development.  Depending  so  much 
on  successful  advertising,  plays  and  players  have  figured  on  countless  The  Theatre 
designs,  from  the  earliest  to  the  present  times.  It  is  impossible  to 
enumerate  or  reproduce  a  tithe  of  the  very  good  work  accomplished, 
and  some  of  the  finest  posters  of  all  have  been  due  to  the  theatre.  The 
very  mention  of  Steinlen's  "  Yvette  Guilbert,"  Grasset's  "  Jeanne 
d'Arc,"  Cheret's  "  Folies-Bergere,"  Toulouse-Lautrec's  "  Aristide 
Bruant,"  Chas.   B.  Falls's  "  Abraham  Lincoln,"   F.   G.  Cooper's 
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"  Japanese  Players,"  the  Beggarstaffs'  "  Don  Quixote,"  Dudley 
Hardy's  "  Cinderella,"  and  Lovat  Fraser's  "  The  Beggar's  Opera,"  at 
once  suggest  many  more  splendid  subjects  from  capable  hands.  In 
contrast  to  the  fine  theatrical  posters,  those  of  the  cinema  show  badly. 

The  Cinema  Dealing  as  they  do  with  one  of  the  most  potent  influences  of  to-day,  they 
should  at  least  be  in  line  with  the  magnitude  of  the  events  involved. 
Whatever  their  future  may  be,  as  matters  now  stand  cinema  bills  usually 
fail,  both  as  announcements  and  as  artistic  productions,  and  merely 
represent  great  opportunities  lost.  Concert  posters,  on  the  other  hand, 
are  often  uncommonly  good,  and  those  for  exhibitions  frequently  show 
the  highest  merits  in  design,  with  exceptionally  notable  arrangements 
and  renderings  of  lettering. 

It  is  probable  that  the  future  will  witness  developments  in  the 

Politics  application  of  printed  advertisements  to  politics.      As  an  agent  for 

moulding  public  opinion,  the  power  of  the  poster  is  now  so  great  that 
statesmen  can  no  longer  ignore  it.  In  time  to  come  it  is  quite  conceiv- 
able that  the  success  of  an  election,  or  the  presentation  of  a  grave  issue, 
will  largely  depend  on  the  skilful  use  of  posters,  and  the  truths  and 
suggestions  which  they  convey.  Politicians  have  already  moved  in  this 
direction  in  Great  Britain,  where  recent  elections  have  been  responsible 
for  feverish  energy  on  the  part  of  designers  and  the  printing  presses. 
The  noble  posters  by  Spencer  Pryse  have  been  the  most  noteworthy, 
and  the  value  of  this  artist's  work  to  the  Labour  Movement  must  have 
been  incalculable.  Holland  and  Germany,  also,  have  developed  the 
political  poster,  but  the  greatest  users  of  it  have  been  the  Russian  Soviet 
Government.  The  Bolshevik  designs  are  schemed  for  powerful  effects, 
which   deal  with   primary   colours,   intense   feelings,  and  primitive 

War  emotions.    The  Great  War,  though  it  spelled  disaster  to  most  forms  of 

art,  was  the  poster's  opportunity.  Artist's  palettes,  as  well  as  guns  and 
rifles,  were  in  the  van  of  the  fight,  and  never  before  was  the  power  of 
the  large  printed  bill  so  clearly  demonstrated.  An  issue  of  such 
magnitude  and  international  character  could  not  fail  to  develop 
abnormally  anything  that  helped  forward  its  prosecution,  and  the  war 
posters  evidence  the  hope,  gloom,  and  horror  that  brightened  and 
clouded  those  stern  years  when  all  the  forces  of  good  and  evil  were 
ranged  in  bitter  conflict.  Artists  in  all  the  belligerent  countries, 
impelled  by  the  prevailing  tragedy,  gave  their  quota  to  the  cause  by  a 
long  series  of  designs  that  called  men  to  arms,  spread  propaganda,  and 
appealed  for  money,  munitions,  and  help  in  many  forms.  The  influence 
of  this  work  on  the  course  of  events  cannot  be  over-estimated,  and  the 
posters  that  were  circulated  undoubtedly  hastened  the  progress  of  the 
war  and  helped  to  bring  it  to  an  end.  The  tense  conditions  that  pre- 
vailed are  reflected  in  the  designs,  especially  evident  in  those  by  Louis 
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Raemakers,  Frank  Brangwyn,  and  Steinlen,  and  in  "  The  ships  are 
coming  "  by  James  Daugherty,  embodying  a  magnificent  rendering  of 
the  American  Eagle,  and  in  Joseph  Pennell's  fine  composition  based 
on  the  Statue  of  Liberty. 

It  is  good  to  know  that  the  real  future  of  the  poster  is  bound  up  Everyday 
with  everyday  things  and  constructive  human  progress.  Invention,  the  Things 
arts  of  peace,  amusements  and  travel,  are  the  legitimate  realms  of  the 
advertiser,  and  the  potentialities  of  trade  and  commerce  are  boundless. 
Even  now  manufacturers,  and  directors  of  stores  and  shops,  do  not  fully 
appreciate  what  may  be  done  by  artists  towards  developing  successful 
publicity.  The  greatest  progress  in  this  direction  has  been  made  in 
America,  where  food  and  clothes  and  furniture,  and  almost  every  other 
commodity  of  daily  need  and  use,  have  been  brought  to  the  notice  of 
the  public  by  means  of  good  posters.  Many  of  the  cleverest  designers 
in  that  country  are  devoted  to  such  work,  the  general  high  level  of 
which  is  evident  everywhere.  Italy,  also,  has  given  a  number  of  beauti- 
ful trade  bills,  and  France  and  Belgium  have  shown  merit  in  their 
commercial  announcements.  As  might  be  expected,  charming  designs 
associated  with  women's  wear  have  come  from  the  hands  of  the  French- 
men, whose  characteristic  delicacy  is  evident  in  examples  such  as  those 
for  Bon  Marche,  under  the  signature  of  Rene  Vincent,  and  even  the 
more  utilitarian  products  requiring  greater  emphasis  both  in  colour  and 
design  are  tempered  with  this  same  quality  as  shown  in  the  work  of  Jean 
d'Ylen.  Germany  especially,  has  shown  ability  to  organise  co-operation 
between  art  and  commerce,  and  some  of  the  admirable  results  are  illus- 
trated by  Hohlwein's  "  Landauer  Autos,"  Bernhard's  "  Thomas  Brau," 
Erdt's  "  Miiller  Extra,"  and  the  "  Heinemann  "  of  Gipkens.  The  indus- 
trial posters  of  Great  Britain  ought  to  be  very  much  better  than  they  are. 
It  is  true  that  notable  designs  of  the  kind  are  displayed,  but  in  the  past 
they  have  been  all  too  few.  It  is  not  sufficient  that  really  fine  work 
be  the  exception,  rather  than  the  rule,  on  the  hoardings  ;  it  should  be 
customary.  Commercial  men  and  business  houses  are  obviously  striv- 
ing to  improve  their  advertising  matter,  but  even  so,  the  appearance 
of  a  good  poster  for  an  everyday  commodity  is  still  something  of  an 
event.  The  British  public  are  developing  their  appreciation  for  applied 
design,  and  welcome  it  in  the  poster.  Directors  of  trade  and  industry, 
and  artists,  too,  thus  have  a  wide  field  open  to  them.  It  is  hoped  that 
the  illustrations  in  this  book,  drawn  from  many  countries,  may  stimulate 
progress,  for  good  advertising  pays,  and  while  the  poster  brings  profit 
it  may  also  edify. 
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EDITOR'S  NOTE 


The  Editor  desires  to  express  his  thanks  to  the  artists  and  advertisers 
whose    posters  are   represented    for  their  valuable  assistance  in 
the   preparation  of    this   volume  ;   also    to    H.M.  Stationery 
Office  for  permission  to  reproduce  the  recruiting  poster  by 
Alfred  Leete  and  to  Messrs.  Marshall  and  Snelgrove  for 
the  poster  "  Come  into  Starland"  by  Minnie  McLeish. 
The  Editor  also  desires  to  express  his  appreciation  to 
the  Authorities  of  the  Victoria  and  Albert  Museum, 
South  Kensington,  for  the  ready  help  given 
in  sanctioning   the    reproduction    of  ex- 
amples  from    the   Museum's  valuable 
collection  of  posters.  And    to  Mr. 
H.    L.  Sparks,   of  New  York, 
for  the  many  rare  specimens 
which     he     has  kindly 
lent  for  reproduction 
and  for  information 
generously  given. 
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g,    ADMISSION  Ff|EE 


UNITED    STATES    POSTER  UNSIGNED 
H.   G.    GAWTHORN  -G.    M.    HUDSON   AND   H.    V.    A  DAM  SON 


80 


SCARBOROUGH 


FOR  ILLUSTRATED  BOOKLET    POST  FREE   APPLY  —  Dcpl  I  TOWN  HALL  SCARBOROUGH 
OR  ANY   L  N  E  R   ENQUIRY  OFFICE 


Sutton-on-Sea 


Save  your  Child 

FROM     A  U  T  O  C  R  A  C  Y 
AND     P  O  V  JL  R.  T  Y 


Illustrated  booklet  from  Advancement  Association.  Sutton-on-Sea 
or  any  LNER  Enquiry  Office 


War  Savings 
Stamps  W 

UNITED  STATES  TREASURY  DEPARTMENT 


FRANK  NEWBOULD 


TONY  CASTLE 


HERBERT  PAUS 


81 


ADOLPH    TREIDI.F.R  MILTON  BANCROFT 

GERMAN    POSTER    UNSIGNED  LUDWIG  IIOHLWEIN 
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EDWARD  PENFIELD 
F.    G.  COOPER 


BRITISH  EMPIRE 
EXHIBITION  !924 
LONDON 


a 


VINCENT 

F.    C.  HERRICK 


ORIENT  LINE 

to  EGYPT.  COLOMBO  anp 

AUSTRALIA 


85 


I  


HOLIDAY- 
1  CRUISES 

TO  NORWAY  AND 
MEDITERRANEAN 
BY  THE  RM  S  P 

ARCADIAN  1 


THL 


LARGEST  STEAMER  1 
IN  THE  WORLD 

SOLELY  DEVOTED  TO  | 

PLEASURE  CRUISES  % 




TOO  GOOD 
FOR  WORDS 


J.  C.   M.   SHEPARD  FRANK  NEWBOULD 

CLAUDE   A.   SIIEPPERSON,   A.R.A.,  A.R.W.S. 


86 


W  E I H  NACH3PS  -BUCH  E  R 


R I  KOLA 

V  E  R  LAG 


RitokiBuclictf 


/  


KOSEL  FREY 


87 


88 


89 


c 


I.UDVVIG  IIOIII.WKIN 


WILL  HKAPLLY 


ALFRED  OFKNliR 


91 


LTD 


MARGATE  -CLIFTONVILLE  -  EASTBOURNE 
BOURNEMOUTH  •  FOLKESTONE  -  EXETER 
LEAMINGTON  -  SOUTHPORT  -  TORQUAY 


lie  M 


BRANCHES  EVERYWHERE 


11 


■ 


r.  c:r 


UlC  PERISTYLE 

north  end  Grant  Park 

BY  the  ELEVATED  LINES 


„SK£R5ILDEN* 


R.I5TEN"-  FORLVSTEI^SESHAX-LEN 


London  Pavilion 

NIGHTLY  H  •     TUtS  SAT 

8  30  2  30. 


C/ior/es  n.Cochron  fins /AeAmourA 


CftAUVESOURlS 


F.  W.  HEPPELL 
ERVINE  METZL 


8kT  TMUTRE'f  OF  MOSCOW 


BOGELUND 
S.  SOUDEIKINE 


95 


THE  NAVY  1$  CALLING 

ENLIST  NOW 


IT.S.NAVY  UECPITITIW.  <Tmos 


96 


97 


NORTHUMBERLAND 

ILLUSTRATED  HOLIDAY  BOOKLET,  .-a  .<  a„.„a  lockjinfli  toM*,  POST  FREE 
»  V**.  I,  PASSENGER  MANAGER.  D*rf  A  I  NORTH  EASKRN  RAILWAY  »RK. 


NORTHUMBERLAND 

WHITBY  MOORS 

f  *wl§| 

d 

ILLUSTRATED    HOLIDAY    BOOKLET    AND    IF    OESIREO    LODGINGS  GUIDE 
POST      FREE     0»     APPLICATION     TO     PASSENGER     MANAGER       lA.  3] 
LONDON     AND     NORTH     EASTERN     RAILWAY  YORK. 

Illustrated  Booklet  free 
on  application  to 
1*  )wn  Cler  k>Dep  B)Wlutby  orany  L&N  LRly  Lnquirv  Office^ 

GRAINGER  JOHNSON 

STEVEN    SPURRIER,    R.O.I.  STEVEN   SPURRIER,  R.O.I. 


98 


ARTURO  VACCARI 


99 


LMS 


THE  PEAK  DISTRICT 


peveril  castle 

BY   I  CAMPBELL  TAYLOR  A  P  A 


au  Bon  TTlarche 


L.   CAMPBELL   TAYLOR,  A.R.A. 
RENE  VINCENT 


I 

1 

r 

NORWAY 

HOLIDAY  CRUISES  BY 

RMSP 

AVON 

h 

J. 

THE  ROYAL  MAIL  STEAM  PACKET  CQ 

ATLANTIC  HOUSE  MOORCATE  E  C  2 

H.   G.  HAWTHORNE 
AUSTRIAN   POSTER   UNSIGNED  FRED   TAYLOR,  R. 


101 


EPPING  FOREST 

BY  MOTOR  BUS 

o 


ROUTE  NO, 


BRIDLINGTON 


4 


Jk  V£ 


ILLUSTRATED   GUIDE  FROM 
INFORMATION    BUREAU  BRIDLINGTON 
OR  ANY  L.&N.E.  RLY.  ENQUIRY  OFFICE. 


H.    C.  FORESTIKR 
E.  MCKNIGHT  KAUFFER 


DUDLEY  HARDY,  R.I. 
CLAUDE  A.   SHEPPERSON,   A.R.A.,  A.R.W.S. 


102 


105 


BUKKHARD  MANGOLD 
F.    GREGORY    BROWN,    R.B.A.  BOGELUND 


106 


Blatter 


JULIUS  [{LINGER 
BLANCHE  OSTERTAG 


107 


CMEMIN  DE  FER  ELECTRIQUE 

MARTIQNy.aiATQ.ARD 

VALAI5  G1AM0NIX 
MONT-BLANC 


7Ae  BROADS 

ZOO  MILES  of  SAFE  INLAND  WATERWAYS 


HOLIDAYS  AFLOAT  £4  PER  WEEK  INCLUSIVE. 

rOH  INFORMATION  AND  BOOKLET  PO«,T  TWO.  *m.Y  MjfWMTl 
RAH  ACER  L.  &  N.  C  RLY.  lIVLBf  OOl  «TWt£T  *TATIO*  LONDON  %,  C-  *. 
6TATWO   IF   YOU  ALSO  RtOUWt   PAJrTKULAM   Of    YACHTS  FMEjpMf. 


I 


JOHN  GRAZ 


I  Kl  PA  I  IM.STROM 


GRAHAM   PETRIE,   R.I.,  R.O.I. 


108 


GRAFTON 
GALLERIES 

AUSTRALIA  IN 

rT,T_TT7  W7 ATT) MAY 25™ JIM 22 
1  OIL    WiAK  OPEN  SUNDAYS 

PICTUfeED  by  AUSTRALIAN  ARTISTS  b  PHOTOGRAPHERS 


FRED    LEIST,  R.O.I. 


109 


Ill 


HE  NEW  STYLE  BCDK 
1  is  to  be  a  special 
New  England  Number. 
Ready  September I~ 
Hart  Schdffncrgf  Marx 
Good  Clothes  Makers 


ATTENTION 

is  called  to  the 
excellent  value 
of  advertising" 

on  the  NORTO 

EASTERN  RAILWAY 

Full  particulars  from  TRADE  ADVERTISING  AGENT,  N.E  R  YORK. 


THE  WORLD  FAMOUS  COMEDIAN 

SPECIAL  TW'REEL  (DMEDY 

l».-mW  by  GOLDWYN  LIMITED. 


EDWARD  PENFIELD 
GRAINGER  JOHNSON 


FRED   LEIST,  R.O.I. 


112 


JAMWN 

VILLETTE 

CELUI  DE  LA  PRESIDENCE 


IEAN  D'YLEN 


» 


<3br  ffiomatig  Supplement 

jl  -Magazine  for  Women 
TublidedTwkeMontWfricefo 


THE  ROYAL  MAIL 
to  NEW  YORK 


ROYAL  MAIL  LINE 


SOUTH  AMERICA 

Z7buM>  lownd  South  GTnenica 
THE  ROYAL  MAIL  STEAM  PACKET  C? 


W.    H.  BARRIBAL 
E.  HAMILTON 


E.    BAUNARD  LINTOTT 
E.  HAMILTON 


115 


117 


FRANK    II  \/l  M'l  I  V, 


118 


LMS 


THE  NIGHT  MAIL 

THE  ENGINEMEN 

BY  SIR  WILLIAM  ORPf  N  R  A 


1MB 
illLjlll 


//  you  must  get  stout 


TRUMANS 


IMWEB  AN*   BOT  IUS  BY 


TRUMAN*  H  ANBURY  BUXTOHeC0!?? 
LONDON  amd  BURTON 
ESTABLISHED 


SIR   WILLIAM   ORPEN',  R.A. 
AUSTIN  COOPER 


119 


120 


LONDON  ~*  DYER!  AND 
CLEANER1    FOR  OYER 
120  YEARS 


Cleaners  of  everything 
for  everyone 


E  A  5  T  M  A  N 

WORK]  ACTON  VALE,W. 
BRANCHES  EVERYWHERE 


ROYAL  5GCIEXY 

lain&r-htcfws  and  Em/ravers . 


EXHIBITION  NOW  OPEN 

at  the  Galhry*  £).u.Pall ' MttIL 
Neartfe  National (jaltmj* 


Biff! 


lysine 


E.   MCKNIGHT   KAUFFER  MALCOLM   OSBORNE,  A.K.A. 

KOSEL-FREY 


121 


HERB5TFLUGWOCHE 

JOHANNIJTHAL 

28.SEPT.-5  0KT.  3  5XUHR  NACHM. 

EINTRITT  M.  5..  4,.  3..  I,.  50$ 


ROERICH 

Russian  Painlings 

The  Coupil  Gallery 

5  RECENT  STREET 
■EXHiBiTiON  IV!  AY  1920  ■ 

„Admissionl/3.incl.lay  10U115  Sal  10  till  1 


EXHIBITION  OF 

POLISH  GRAPHIC 
ART  AND  BATIKS 

Under  the  Auspicesof  thePolishGovernment 
DORIEN    LEIGH  GALLERY 

Millais  House,  -  Cromwell  Place,  South  Kensington 

FEBRUARY  2nd  to  FEBRUARY  12th 


^J(//.r/V ///<  a/a&fi  e)„  /yr/^ 


PALAIS  deL'INDUSTR  IE 


NICHOLAS   K.  ROKKICII 


JULIUS  KLINGER 
J.   L.  FORAIN 


WLADYSLAW  SKOCZLAS 


122 


SHELL 

FOR  THE  UTMOST 
HORSE  POWER 


JEAN  d'yLEN 


AYLESTONE 
BOATHOUSE 

AN  EXTENDED  WATERWAY 
MAKES  IT  POSSIBLE  TO  ENJOY 
A  WHOLE  AFTERNOON  AFLOAT 
PICNIC  GROUNDS  EN  ROUTE 


n  i 


— 


dm* 


KEW 

GARDENS 
BY  DI5TRICT  RLY 
DIRECT 


GUILD  OF  PLAY 


TEACHERS  INDUSTRIAL"™ 

SOCIAL  WORKERS  SOOALfROIITOS 

STUDENTS  IN  HOLIDAY 

CITIZENS  SURROUNDINGS 


FRANK  GAYTON  AND  GEO.  NOBLE 


EDWARD  PENFIELD 


HERITAGE  CRAFT  SCHOOLS 


miM: 


\ 


iX 


'T    i  \ 


tri.coi  LERI 


l£K2STfRS«L«X.iE.  ■ 


IRENE  FAWKES 


GEORGE  KRUGER  "  THE   HAPPY    FAMILY  "    POSTER    BY   CECIL   ALD1N  GEORGE  KRUGER 

GLADYS   MAYER  CHARLES   PAINE  C.    K.    W.  NEVINSON 


125 


126 


I.. M.S.    POSTER.      "  TO   IRELAND."     DESIGNED   BY    NORMAN   WILKINSON,    R.I.,  R.O.I. 


128 


\7KINSON 
ubiic  Library 


r 


PI  W  616/ANNI 

MttfflA  UR.l(5>D»l  OcRE  AdKH  I  NO 

av^ica  pi  FRANCO  ALFANQ 

 EDI  ^ION I  ■  Rl  CO  R.D  I 


131 


REDCAR 


ILLUSTRATED    GUIDE.  POST  FREE.  FROM  TOWN   CLERK.  REDCAR. 
OR  ANY  L.&N.E.  RLY.  ENQUIRY  OFFICE. 


FRED  TAYLOR,  R.I. 

BERT   THOMAS  DUDLEY  HARDY 


132 


California  scenes  and 
correct  styles  in  men's 
clothes  will  be  shown  in 

The  SPRINQ  STYLE  BOOK 

Hart  SchafFner  &  Marx 

Good  ClothesMakers 


S.    N.  ABBOTT 


133 


COLUNGS 


LUCIEN  METNET 


W.     A.  WILDMAN 
JAPANESE   POSTER  UNSIGNED 


JEAN  D'YLEN 


137 


138 


139 


140 


141 


142 


144 


EDWARD  PENFIELD 
LOUIS  FANCHER 


FLORENCE  LUNDBORG 
WALTER  WHITEHEAD 


PRIXDU  FLACON 


HUILE 
RUSSE  ,50 

H.  PI  RON  -  RueBara.46.BRUXELLES 

THEATRE  NATION ALdeL'OPERA, 


ItWBALMASQUE 


SCRlBNEfiS 


NOW  READY    •     PRICE  25  CENTS 


DAS  50NNIGE  WINTERSPORT  -ZENTRL'M 

Engadin  ■  I850M  Schweiz 


A.  RESENFLONS 
J.  CHERET 


W.  A.  WILDHACK 
P.  COLOMBI 


148 


BRITAIN'S  PAST  &  PRESENT 
BECKON  YOU  TO  WEMBLEY 

BRITISH  EMPIRE 
EXHIBITION 

April  to  October  192+ 


149 


150 


SOUTHPORT  PUBLIC  LIBRARIES. 

REFERENCE  DEPARTMENT. 

BOOKS  MUST  NOT  BE  TAKEN   FROM  THIS  ROOM. 


\[.L  ^ 

1°  <(UO 

